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The family and consumer science educator has struggled to adapt in today’s new world of technology. Educating students in nutrition, child development, fashion, and personal development with new technology has proved to be a challenge for many educators. Better professional development and classroom resources must be made available to the educator. These resources must incorporate current technologies so we can bring our students into the new world.
Career Development


Jones (2003) identifies the importance of using the Internet safely. However there seems to be a deficient amount of adequate synchronous websites tools that are related to family and consumer sciences that are safe and relevant to student activities. Jones believes that there is a gender gap with internet users and that woman tend to use the internet with apprehension.

Betts (2006) concurs with Jones and goes on to say that teachers of family and consumer sciences have in the past focused on the family unit, school, and society but has not made the global connection it needs to make. Internet has turned what most believed to be a large planet into a small global community. Bringing the world into the classroom and making connections from milk prices to gas prices can help students answer questions like why?
Equipping the Student for what is to come.

Gentry (2007) found some technology that may help the family and consumer teacher. Using an audience response system that incorporates classroom assessment and technology is one way to aid the instructor but will it increase scores for the student and more importantly will the student retain what they have been taught. 

Software resources are discussed by Threlfall (2001) for fashion design programs that are directly related to career development. Threlfall stresses the importance of technology literacy and educating students in real world applications that will be brought to the interview table. Programs including CAD, word processing, spreadsheet, Microsoft draw, and apparel cad are all included in the list of must knows. 
Fashion designers no longer only need to know the pad and pencil but need to be proficient in a multitude of software programs. Many new technologies are being introduced into the fashion industry. Farren (2001) identifies cybernetic garments as a new term to describe emergent dress technologies and relates the biotechnology business with the textile industry. The textile industry is not just weaving and spinning fibers anymore.  Segal and Ashdown (2005) also introduce a new Anthropometric 3d body scan that will revolutionize the custom garment industry by taking over 300,000 bits of information in a single body scan. This scan will be used to construct a custom garment and can be found in some of the better suit shops.
Putting it all together


Electronic portfolios are on the rise and are becoming more advanced and technology driven. Many students are asked to submit an electronic portfolio before entering college or even a job. The problem that arises with these submissions according to McFadden and Saika (2005) is that the technology used tends to distract from the actual meat of the portfolio, the original work of the student. There are also other problems that need to be addressed. Students tend to submit work without looking at and editing it correctly. The use of email makes the transfer of information all too easy and mistakes all too prevalent.  Many students also view ethical issues in a gray area and tend to ignore plagiarism, illegal downloading of music and video.

In Conclusion

Family and consumer sciences educators will continue to struggle with introducing technology into the classroom unless technology is made easier to obtain and less costly to fund. Also according to Library Technology Reports (2007) budgeting and time retrains, delivery methods, staff attendance, limited equipment and adequate trained professional also impedes on educating teachers in new technologies. Many family and consumer science educators have a double whammy by focusing only on the family unit and local society issues. They have inadvertently buried their heads in the sand and have ignored the importance of knowing how technology has changed our lives both in the home and globally. 
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